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Mission
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Developing a career in

flavoring industry
and creating a perfect life
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Vision
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Flavoring every
moment
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Value
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Customer First
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Philosophy
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Striving to be a listening,
respected, and iconic
brand
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A Time-honored Chinese Company with 400 Years of History
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Revitalize the Industry with Modern Technology
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Cultivate Craftsmanship to Create Premium Haday Products
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Provide Quality Products for Hundreds of Millions of Families
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Stay True to Original Aspiration, Fulfill Social Responsibility



HAITIAN FLAVOURING&FOOD

01"

{&iRA00FREEFSEI

A Time-honored Chinese Company with 400 Years of History



01. i8X[BE (History of Haitian)
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01. i8X[BE (History of Haitian)
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01. i BXELR (Overview of Haitian)

ERmiTH

Leading company in the condiment industry

» IEETOREAHER (15824F) , KRA43E;

>

>

Founded 443 years ago during the Wanli period of the Ming
Dynasty(the year 1582).

romifmmend. YEH. AKS, &, #HEFE10004
SKU; MIER@EWRHE, RBE—ILUEERALE,

The product portfolio includes over 1,000 SKUs, covering soy
sauce, oyster sauce, flavored sauce, vinegar, cooking wine, etc.
From condiments to grains and cooking oil, Haitian offers a
complete set of cooking solutions.

UERAR Erfedl (BREE(CRS: 603288.SH) ;
BB FTENR Lkl (BREAAS: 03288.H K)

Top-tier A-share listed company (Stock code : 603288.SH )
Debuted on the Main Board of HKEX (Stock code : 03288.HK))

P STRM—EHERE KT

The world's first soy sauce production facility to be recognized as
"Lighthouse Factory"




01. &El4E (Business Performance) @

NSRS 269
Sustained and Steady Business Growth 4
26.9 billion RMB

P 20245, BREWE269{Z7T, FFiE63(Z7T:
Over 26.9 billion yuan of revenue, 6.3 billion yuan
of net profit in 2024

P ABRLTHEES, SiBKBE174%:;

Over 174% of revenue increase since its listing on A-share

B 20245, FEESEIYRBIT4005;

Over 4 million tons of production and sales 7.912’
volume

0.79 billion RMB

2000€F - 2014¢F (ARRET®) —-

2014 (Listed on A-shares)



01.% 7 =5 (Core Products)

ANES S ER | A=11]

Core Categories Consistently
Leading the Industry

P EHNEES S E S EE— am &

P EREE S SESE— O e ebina for 2y years ma row | S e e e g No.d

B ARERENBERERISEE— e ‘

P HERANED AR NSRS — 11 ke

B 20244 BXRER. ERESMY
RBIRE— (REDRIRS)

N ;{ NN
k& i SN
Flavored sauce sales volume Vinegar sales volume has Cooking wine sales volume has
has gradually developed to be gradually developed to be gradually developed to be No.1

No.1 in China among the top in the industry in China



01.5k0&%E (Strategic Deployment)

FLIREELL EREEX

Based in Foshan
Going global

» EA: EREFEWL. InmEE. e
7. EAEEIGRII T
Domestic: Factories have been set up in Foshan,

Guangdong; Sugqian, Jiangsu; Nanning, Guangxi;
and Wuhan, Hubei .

> HiF: FREELHK00S M BRI N e
Global: Products are sold in more than 80 o g L /T o R
countries and regions . IHEmT ‘ ‘ / ) 4

e gt I E
/ - [ s
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HAITIAN FLAVOURING&FOOD

02
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Revitalize the Industry with Modern Technology



02.RlHEASKE (R&D Investment and Outcomes )

SEEAVATE ya):ll )

Technology as the foundation
Driving innovation

P 20245 RIRNS. MeTT, YIEEWRIZ%ER
In 2024, R&D investment reached 840 million RMB,
accounting for about 3% of revenue

TEEk, BTANB12RIAR

At Haitian, there is 1 researcher for every 7 employees

700SIRFERNEF]

Over 700 Chinese patents granted

102 IREFRIST. EfRTHEARRR

More than 10 internationally leading and advanced
technological achievements

2IREZRRHHE —FR

2 National Science and Technology Progress Awards
(Second Class Award) .

vV Vv VvV

biﬁ*% "“'—4

HADAY TECHNOLOGY crares

12



02.FHASEH] (Research Capabilities )

BHAE S SintX Rk
High-end and authoritative
research platform

» IMNCNASEZIAR LG =
1 CNAS-accredited laboratory

P 2MERBFARPC

2 national-level technology centers

P 10 + PMERALEFES

10+ provincial-level R&D platforms

| O RAASLAZATRA CHOLIR R TR RS N LR AR

e
PEHABFEEARUTERS

TREUANTES

(HER Y. CNAS Lag34)

| LB
O LT K IR A
CRNRLSMES T8 6 0, S0000

& IS0AEC 17025, 2008 (BRMARMLRFRLHAN TR
(CNAS-CLOT (DMERTEREMHUINND) HER, A0aN
AENRARNSRESORY, FUAA,

SO RN G M SR RN R
AEHERSS.

e , £

FUERDCARATER RN M REATRTE R oA e, AR

tMvIDm

=&

China National Accreditation Sarvice for Confarmity A

LABORATORY ACCREDITATION CERTIFICATE

(Registration No. CNAS L4834 )

Foshan Haitlan Flavoring and Foed Co., L. Inspection Center

Accreditation Criserfa for the Compatence of Tasting ang Cahiration

Laberataries) foe the compermncs of wsting

The besw of mcrvdivmtive (v desaied In the st kol appesiin e bewsnig e e
gpewdices furm un bwiegral part uf i

——— om-—-m-m-c—.- - dtaew

e e e

M CNAK

e
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02.EFfhAA& (Strain R&D )

EMEAFIFEE7 OREF

Strain research continuing for nearly 70 years

» EREEREZD TH
Strains are Haitian's core strength
> BAFFEL T TORFE=ARNEMHFRSRARIUE,

Haitian has continued over 70 years of strain research and technological
development across three generations .

b BEmAN BXRE" BERE. BUERENNE, EXE" 1
JERIFIFZREI0%, STF1TI RSk,

The self-developed “Haitian strain” enjoy stability and high conversion rates .

b EREmE. T K NEIARR, ERSEHNIERTE;

The strain injects soul into soy sauce color, aroma, taste, and texture,
creating the unique Haday flavor .

> BERE. EXAEMN, KEEXEFI30RE.

Haitian has developed winter and summer-specific strains, with over 30
related patents .

14



02.18& % (Equipment R&D )

BHEARIRERE

Self-developed brewing equipment
[ElE2 %I HH
(Disc starter propagation production):

B BRETIRS. B SRS, AISEETEERRAE;
P BEOR/ASEOFIAREN3%, SRS

BRI EIRTT, &EilE
BEEASEDK;
P rREREE24%, BT
=2 A ErE
(Automatic soy sauce mash pressing machine):
B FTEEI MR ZE

P EFTRERIEE 1051 L ;
> StegmaiaEt, ArrBIEF563%.

EBOANERHL

15



02.&&5biEig (Digital Intelligence)

e EEEET

Build global intelligent factories

> 519705, BATTRISEEDIL. (SR, HPinEE; o &%
FIRLSORE, BRNERAAEFIEKT, EOMTISE; SHES

.. . .. . . . . . . ; 1 VAl 13 vl
Haitian's digital intelligence level is leading the condiment industry . EMEEE1-IM *'J'teI
p 2021FK0FER "geesliEtintell” |, 2lE—3KFamE; SR i,

In 2021, Haitian was recognized as a national “Smart Manufacturing Benchmark e o
Enterprise”, the only food manufacturing company to receive this honor . 2

» 2025F R 2BERAE—FZHIRE "KTEI " .
Certified as a Lighthouse Factory in 2025; the first and only soy sauce
brewing Lighthouse Factory globally .

> BRI, FE., FEAIRASGHARTAR, BISREEN GLLE80% ;

Haitian's factories, workshops, and production lines all utilize 5G+Al technology, with
more than 80% of numerical control equipment connected to the network .

> ERIEREAFEE35057; HPEr AR EERTT
WEZZR2.5(F, mETITIIYKE,
Currently, Haitian's per capita output exceeds 3.5 million yuan, higher than that
of other condiment companies .

16



02.&&5ki®Eig (Digital Intelligence)

ERAIE T Wt R AR AR 1—
AlkS

World-leading technologies of Haitian Lighthouse Factory
-Al soybean selection

» BRETH "ESWEEN"

Golden selection standard for Haday soybeans

» AISERE: SE2.55EESEESR;

Soybean Al Visual Screening: 2.5 trillion soybeans are inspected
every year

» ALKIRER: EVRIRTNATES.,

Strict Al screening standards: Remove defective soybeans in
milliseconds

" LT A
A58 . W I\
LR PN '

[ v"\{'"f \

o ¥ 4
y l '
..‘nr' '
‘ Mf

-.’ ’\ ." oly / : '
i 1 W ..
'4/‘/'.~ /}l' ; 9 4 J )
‘, ‘ W1 4
// /’ /:(// .['I . l

Sy

Li'."','

0
4

Y/, /
Ly / 4
fzz;////} 'JV
—FBRAETEZII203E Hi

At Haitian, each soybean needs to go through 203
"interviews"
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02.&&5ki®Eig (Digital Intelligence)

RN T At RRREA2—
AlfE SR

World-leading technologies of Haitian Lighthouse Factory
-Al precision filling

» EEESHATE
Fair scale for consumers

» ABRIE: 0.15W NI ERSHF R

Al Instant Monitoring: products with weight discrepancies are identified
within 0.15 seconds .

» EHEERE: BRI ERER | REFEE2E.

Intelligent Weight Adjustment: Guaranteeing exact weight, with a margin
of error of no more than 2 grams .

- AIERESER: BaERdriar, HiFBEEDRZInE!

Al Smart Maintenance: Automatically generating maintenance guides,
allowing even beginners to become experts quickly .

-

‘lt("ﬂ‘

gl

Gl >

e |4

o VIR

%& 20IREE LT EAN
1/\7] fE%?ﬁFﬁ*FE’]}?
w R RF A A
EM3gFEE2g, RFKEWKH—
$rEEEEAKE.,

AlREAEE L ?\?}E (Al precision filling system )
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02.&&5ki®Eig (Digital Intelligence)

BARIIE T Sttt R A LA 3—

NIRTEZFGiE SN

World-leading technologies of Haitian Lighthouse Factory
-NIR Online Spectral Detection

o BN “SERHAEN

~—n e HEH
.
The "real-time health monitor" for soy sauce .

, ZHEaet, FEmme: swssasmsy NI pl A2
PR, 2RISR HIRE;

Real-time Online Inspection: Ensuring product quality around
the clock .

NS

o
winal ‘\“\‘ |

LR

» ABHERYAE: SEMIEETIRE,

Dynamic Quality Monitoring: Automatic warning for abnormal NIRTEZL LRSI ﬁljéﬁﬁwg EmiCTHH", BT SERIEL
data .

RABDEE £FRELEER fRERD!
NIR Online Spectral Detection: Spectral technology acts like a CT scanner for soy sauce

using the "spectral fingerprint” to identify ingredient content. It ensures transparency
and gives consumers greater confidence in the production quality

19



02.&&5biEig (Digital Intelligence)

BRIET] Sctt R AR I—

AIBFE£

World-leading technologies of Haitian Lighthouse Factory

-Al Electronic Nose

> BHESH IZRANT

|

Master that identifies aroma in seconds .

170MESKRE: BRE. iHE. RE. BE. &5
B 1 TOMBESRE, BEROHFURE, PH
EIREISERST.

Collection of 170 Types of Aroma: Digital collection of aroma
components, offering stable and precise aroma detection in seconds .

FRIEFmESEE: FERINESEE, s~

AR AR AN — = .
Ensuring Stable Product Aroma: Accurately identifies aroma AT R
Al Electronic Nose

anomalies, ensuring that every bottle consistently maintains its
classic flavor .

20



02.&&5ki®Eig (Digital Intelligence)

BRKTIE T SSett R AT AS5—

Al K EGRE AT

World-leading technologies of Haitian Lighthouse Factory
-Al Big Data Fermentation

> EOR/ESECRIMERA3%: DREUES, B, 88 =
R, ASAETMERAE, BOR/ETEONARES | = —.
3%, SEMSRIET, BHEEEK, = = = ,;a

Protein/Soybean Protein Utilization Improves by 3% .

P FhmRREESRATIE10%: SRESEEWK, AI;&HT
ZLIKJTH?, ZINBELIRWNIREEE, FimBEiET24%, Wk
17k,

Industry-Leading Product Quality Stability .

P BIHEE T RIEAR: 494 Ir"é%ﬁé&—?—{)c‘“} Frg | e e 4
300 EER, REREES ANABIERE—— L B REHEBRE
Traditional expertise is empowered by Al . Al Big Data Fermentation — Making Every Drop
of Soy Sauce Richer and More Aromatic

"' ‘. 'lh'- %5 ’ X 1
‘*’w“ia'$a'§§“ % 4H‘: 4‘{7 g' .:‘l" " -“z |

21



HAITIAN FLAVOURING&FOOD

O 3

éAI I:;:]. lﬁ**ﬁ Aan

Cultlvate Craftsmanship to Create Premium Haday Products

22



03.FRETE ( brewing craftsmanship ) @

BEISERBFIRETS

Century-old brewing craftsmanship

- &2 (Boiling beans) : HUBEXIAFIRE,; SAXRBEHRSINEER;

p FE (Strain breeding) : BRRFTIETHN, SKXEMRBEHAEEHN "8XE" |

> HIBH (Starter propagation) : HNEERFMH TAEE,;, SRRAHFRMIHIEESIMEIA;

%> BEERIE (Fermentation and brewing under sunlight ) : SfSEIERE; SRFIBMSHISIRAREARE. AL,
»- Bl (Oil filtering) : BRIBINLITE, SKAALEMNESEKRE. BEEESMERA.

23



03.ERik/5#l (Premium Raw Materials Selected )

EfslitmmERRR

Select high-quality raw materials

> B SFA25F23ES, 200REHEE,

HARERE. PIEERS,; W ,

Ny .

B BRI RAEIKNERS, BATSKER), gk B
0IFRFK RGN, IS IBEAINABIE AR REZANE ARRFD
oybeans) (Noniodized salt)
> Ek: EEETHES,
P BEE: ERREEE, FREERENS O, &
BiEEH, RED.
— R A
(White sugar) (Water for brewing)

24



03.PAY¢ERAA (Fermentation and Brewing under Sunlight) @

3 sle o
"z = H - ggcr s P A & B R SR N T e e e e —
= v R ¢ B AN AFAIT AT AT 2% PR TR R SR B u\{:.--::::-..\.r-..‘, .

Natural fermentation ”Ii‘. ‘\“s - S

, W, W e : |

: : = L N e

and brewing under sunlight Z l N“
6015'"295%[555'65@@ \ _‘-_.e’_; - S === - : —__% -1.:._:: o
I e — R ARSI R E S s« e e

Every glass panel carefully measured and positioned in the =5 =5 et B " H ~\

Sunlight Drying Yard . ‘ ' - =535
603" T- K RIREH L

J )
P> 360°IZ{HIEGRE KEIRAILEE: = f =
ASHIEHEE, B8, PR SR S—EE | o TE =
SRR R S . .. w7 ]
Automatic oxygen control, temperature control, humidity EN 1 ‘ ‘ Ll . PP

control, timed stirring. Every drop of soy sauce is infused
with the gift and care of natural sunlight .

P —HRERIE3-94B:
TEKR180KARINE, MEMB S RIRE

e ~
. TN
- ~

=
rom
-

o —

e

==

[#§}% (600,000 m2 Sunlight Drying Yard

Fermentation under the sun for 3 to 9 months; at Haitian, : e
180 days is not the standard. Sufficient sun exposure is our 360°IZ{AHATE (360-degree fermentation and brewing tank )
standard .

25



03.Ft&4E ( Quality Control System )

PHERAEER

Full-chain quality control

P EIFEAHUE, —KEESSRERN. A, HEEHSgRY
1000/RAYHEN;
P FHUFEBREZRNESIRNIA140000%;

P 494G T F20002 MEEIR, AEIERBATREEX;

P Fomtal iEirE T ERNINE, LKRRE DG, SHERIIENT
IERRITI0I,; B ieinSiimHEREKAI20%0A E;

P TR, (AR EIRE R RGN,

P BRI RE, MUSERUSREER, TRl
5, (B E TS RERE .

i '.‘l Z L ~
E’F’]LJ&SOAJﬁﬁﬁﬁZi.M szO?IﬁT_LILJﬁK*E?&?*U

1057 BB BEMRF NG ES
V%NAS»AT;&B&E S | Loy

BRBBTEZE  (Haitian Sample Retention Room )

26




03.TE#E# ( Craftsmanship spirit)

A5> S = ==
SAED Bk
Craftsmanship of “soy sauce artisans”
striving for perfection

> TEEFR: 3%, EREERNEANNEE. gl B&m, SH, =
X5, ~ 2N L EFHELBEIEVEFLEBN D, B1PA.
Inheritance of craftsmanship: In the past, it referred to the focus, dedication, and
pursuit of perfection of “soy sauce artisans” who brewed soy sauce. Today, the
craftsmanship spirit of striving for excellence and being meticulous can been seen
on every link and every person during Haitian’s production and operation .

p ILEE@H: —M73, RERETL, —=xB, REEREH, —EF,
MAKZFEHERRIA,
Understanding of craftsmanship: a company dedicated solely to the condiment
industry; a company committed to producing only Haday soy sauce; a lifetime
career, from graduation to retirement.

RAECH, BAKZTIEBK
SEREZI R AR S E
B T EFR

LAERSE N DY
TR EHHEFRRAER
NHTERAS B A AR B B A AR

d 0 @
HARBNRAI258 . MEETIRER,
GEislBkEE. fM¥>, BEs
ZRMEHBRERNLGE S, RAE

KNG

TERREN G EOM—RmeE
BT IR Sl shit
PURLE 3K e R A

HOEFEHUTEAE LG
T BRBTR S X
Hia oL E




HAITIAN FLAVOURING&FOOD
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Provide Quality Products for Hundreds of Millions of Families

28



04.7~m& (Product Lines)

HmiElES ST

Diverse Product Lines

P T miEE10004NSKU, EEEBERBRAIEN. EH. &6 B AIESF i m,
1,000+ SKUs for products, including soy sauce, oyster sauce, sauce, vinegar, cooking wine, etc.

P PRIRES T AEEREESEN. R, BE. BIESRREFR TR, LeABRRT AR R, flnEFs.
2z HFEEFERIFR.

- ":»;:" :'A;uru QI STl
Fed O SRS (BN KWEORD KRR
i e N 3] W 6.3
&Y /A

A

ARTINAAY



04.{ZFR=%™~m (Healthy and Nutritious Products)

FEERFMEINERES

Full coverage of green and healthy products across all product lines

P EAREESEFRBIZ12008% (More than 1,200 nutritious and healthy products) ;

(RS

> BNES: 2EENEER,; Sl SVESEEIhE. £EH. MB=AEH=RIALE;

P SRR FEhiget TR, RISRRRMIA, (RIEFREEREK,

- EFEARY: B EREAERNERRESE, FRRAEMER. KRCEEE IR ERRIFFOAL;

- MEERT: BR EEE | HEHET35050N\EET .

SR =RE SRR ERT
(Organic series) (“Three-Low” series) (Nutrition Fortification Series)

Low-sodium/sugar/fat

L essssss ¢

> 1% 8 )
N ¥ * o
q (17 o’ v \ ‘ . &5
9] o e
1.0
o il w] Bea) [T

o= N s )\ -k
A o i s
T ot () ) R S

# CPSDD § 4

L( 1)
Sisie s PN

INBERT
(Small-Sized Series)

30



04.48E:EE (Sales Channels)

— - RNy + — LA
MBRIE ZiHE
Dimensional sales network
Diverse sales channels

b EET, HENEESEESM, MIAFE/LF100%H
MR BERRITEIONLHNER B, EIKEHBEUT7000R;
Offline : Haitian has developed dimensional sales network,
with virtually 100% coverage at the municipal level and nearly

90% coverage at the county level in China. Nearly 7000
distributors in the world .

P gdt, SRRREIEEERTS, 52305

wmnm SRR
ERERRT AR T RIFAE. Aol ©
. .. : DTHW s
Online: Haitian actively expands and operates e-commerce,

establishing sound cooperation with various mainstream e- o) Qo o= ;Eﬂ U&l%%

I\RiEBH 0

Fommeres platforms . VIPSHOP.COM
b 1) s
: ~Alibaba.com . Lozada

31



04.;3#EE (Communication Channels)

inEEERIE RFFEEL

Smooth communication channels to maintain close interaction

All-round
ERIEE (Customer Center ) : custormer service 2 million+ effective
system communication with
P 360°EFPRBAR, ZIRNE "SER" > consumers annually
P BESHEHEFRISE2007 /X583 100% cusltqn:er
complain
’ %H*&%Té%ﬁ%% @i}‘{ resolution rate

LE
. .
s

i 0

=

FAlsk=S[@ (Private Domain) :

» EERIAFREALRE

» HE340RFEHEE SBRHEERFAE,
» REBREFFIEEEHEF

3.4 million+
consumers gather
with Haitian in the
private domain

32



04. II5253% (Business Model)

aSHsIMSTHRERPEK

Caterlng to and Leading the Trend of Diverse Consumer Needs

P AEAREEEER, RESHUNERITEES. Sm. M- RERs.

BFREHEL” M HEHBRI R REE ™ i BRI

(Health Trend Products) (Specially Blended with  (Convenient Seasoning Packets) (Premiumly Packaged Products)
Love Series)

LB @%%%*#@”" IV RS

(Gift Box Products) ( Branded Promotional Products) (Small-Sized Series)

33



04. II5253% (Business Model) @

AERP—uhz\ R REFmiFK

Offering One-stop Condiment Solutions for Clients

B :
P 2REEKRRIEREF (Comprehensive Condiment Product

Portfolio) : BE&EH. il &l B KA. X @. BREE

emE, A jCBﬁﬁ“ﬁgF'TE@—W{%ﬂEWEEEE@%H )

H

P Z5TESIBSE (Diverse Customized Services) : TIEZSER
EH. OKEH. e (W) . IEEH. 8EEh<E.

P 248REWHEBA (Full-Chain Professional Team) : SWEE P —(EEIBRS (Integrated Professional Services) : 24t

MR\, SRETREN. BLRARSEAN. F~EEUEN. b SO, IR TSIES. Fmekl. RiEr. E5ahE. 2
REPEEE, EAEERIREE.

AT TR '@ S

1509000 15020000 22000

.........




04.;8#fifiX (Consumer Reach)

B10REMRBTSIEFEBX

8 out of every 10 families choose Haday

P 2024FH|EIEBETIEEURS, BRBEBMNENT.32(2, B1EZRIA80Y ;
Haitian has become the choice for over 80% of the Chinese households, with
732 million consumer reach and an 80% market penetration rate.

p 20255 C-BPI REmAEIIEE, &, EH. & RE4NHD @
KiERE—, EREZISEETES,;
In 2025,Haitian ranked No.1 in soy sauce, oyster sauce, sauce, and vinegar in

the China Brand Power Index (C-BPI), with soy sauce ranking first for 15
consecutive years.

(20248HiEES005&) BEREP, BRREEITWSE—, tHERIS0ZFIHE
— LisiERaA L

In the Hurun China 500 Most Valuable Private Companies 2024, Haitian is the

only condiment company among the top 50, ranking first in the industry.

-
FEEES T A EmEER

S 2023 BEEMRE BEE%Y FIERRE
(8R) 2023 2023

%V BK 732.4 80.0 45 |
3 EFESESZERSTETREORASEESE. SEENENEFEESET.

Chnbrand20254-hEHIEHM (C-BPIC)
Bl

= - B

= [ = -
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HAITIAN FLAVOURING&FOOD

05"

AR 2 RIE

Stay True to Original Aspiration Fulfill Social Responsibility
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05.EFE18 (Internal Management)

¥IiE& "ZEL

Building a "waste-free" factory

P #899.5% AP EFMENESFIFE (99.5%+ recycling of production
waste) : SEAEIXIRSGS MAR "TIEEBEARZIALE- AR (RER
A) IAIE;

B TSR, SET7KE1505m3 (Water Conservation Benchmark;

1.5 million m3 of annual water savings) : Bi@@E 10000 M=O2ZFKEFE
FA7KEEK;

P B LB EE30005E (30+ million kWh of new energy power
generation) : AJiL50AEETREIRETTHE

B afiREl, AOBREHERLY6HM (Lightweight packaging reduces
material consumption by ~60,000 tons) : fB3TF5.6 A REAFLIRF4
iR,

P> FEEIEEZ5IAT (Achievements recognized by multiple parties )
2024FFBMSIR T RETKIMTEI" | 2024 FRaThERAKITI
TKBRL . (TIRTDKITINFESEERGI100) FHXRE.

P BXET. BIECRIESRRL TET RS,
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05.7=JV55E18 (Industrial Chain Management )

£=R. £FIVHEESG

ESG for all

B RN HEEL (KRR &1 (Promoting overall carbon reduction
management in the supply chain ): EI7HNSHETRTE], £F2
IMRATESH;

B> ESG 52/lisrtS, R “SEFR" TS (Creating a "zero-

waste" processing value chain) ;

P {TiEERE NI E (Building an efficient and green logistics
system ): Gl " F "SI BT B, RYIRFERY
BRHERL;

) Rt ESEE%ES{E(Green packaging collaboration with
suppliers ): BEIINMRMEHER. "fERELA" MBS EHEDN
BEFEKIERE(IT,

P ATETSREFRAWIET TIMS SRS RINE.

B IR TESGHSIESR100% ( 100% ESG training coverage for all
employees),
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05.11&2 %% (Public Welfare) @

BEAT=IES Diterm

Practicing the “Three Hearts” culture, supporting public welfare

B 27 EREER (27 Years of Commitment to Soical Welfare) : BARNTEZIEEET 19985, SHERKIMRIGH I
X, HESRE. REHE. tXATESE, RiHEEIEL2{ZT (BENESHMR) ; (T4 FEZEARFE200H

AR,
> EiFHEESES (Foshan Kangze Foundation ) : FERESCAESIBRMKILRE H AR T A THER,

B 1S3 EERYERSRLIRE (23-year iron fortification program ) : JEREEHEY "SERAER BIAE), M2002FEES
, BT8R, H23008A (OR) =#; BRIRRSKERMR ARENLXEE1055E, SmAERBIE65AA.
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05.41&2A2%% (Public Welfare) @

KiEVAEHARY “E" INH
Pink cap project: Supporting minority groups
b BT "SMRIEK, BERXKE”

B 2024FBRIRIERGREETS SN IHEARSENE" | NEREEFRARHRAFHRE™ R,
BRRUER. TARER. TEEERSFRIERESRm, AEFZH REEE 1 TRAT A m &,

B pELER%” . 400-8899-813
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05.X=4T# (Shared dividends)

1S Z ot FRIF

Building a multi-stakeholder community

B 20245 534T47(27T, ERLIRRITHTE300(Z7T:
FIRRERMISEIERAEIR, HERIKOR),

B 20245FMH24(27T, ERLIRZITNE200{Z7T:
Nt E TV RIS, EEEIVERERS;

» ERHE. BEHE=:
BERaloi NS SIS BRESHSG G, KiFEEEEWFR
ol Al E S REUAE BT,

B LIABE, EMAT:
RUEEMSESHNERRE, EVEENRTEIIIKRE

» B "BREL" D N o
SEMERERUERE. Sairm, ASESWEEENGA
Wz, 2024 F3LIF=E "SAME" ; BHREESSHEREXY4.1%,
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05.3Z461&4E (Culture Communication)

(IR ESER

Promoting Chinese soy sauce culture

>

>

>

LERENMNERSIIEYIE (Global First Flavor Culture Museum) :
20135, BRITENSAR TS X-IKAIPE CREIE T XS 7h
Y, #8EBRESKEFERINMSIARE280)7;

EIRE;NEIEIRE (Soy Sauce Culture Communication
Initiatives) : 2024FLUREISFEZERHEFNITZ, HRERT
EHETLCRA. REFNERERE;

"BlIEAKE" InH (“Science & Truth” Public Education
Project) : @Y "Z&E+& T R MCARRIERRE
ERIFERNRAIES, EARFREENETL.

LEEENZUERE (Omni-Channel Soy Sauce Culture
Communication Campaign) : BI%Z% F&Wl, Z L BEAESE
ERARBIMEBEBEZSNRESHTERMERE, RIEettRERF
E&E R,
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